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Abstract:

The aim of this study is to test the impact of promotional
mix in customer behavior, by studying the impact of advertising,
personal selling, sales promotion and public relations. The
population in this study is the users of Nokia mobile. A
convenience sample of 347 users was selected. Data which were
gathered through questionnaires were analyzed using SPSS to
determine the effect of promotional mix, by using analysis of
variances and multiples regression analysis. The study found
that advertising, personal selling, sales promotion and public
relations have positive impact in customer behavior. The
explanations and recommendations were also proposed to
“Nokia Company” to ameliorate the impact of advertising and
sales promotion, because there is a low impact of the last two
variables in customer behavior.
Keywords: promotional mix, advertising, personal selling, sales
promotion, public relations, and customer behavior.
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